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ALL ABOARD!

DAY OUT WITH THOMAS  2008:
THE GREAT DISCOVERY TOUR,
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%C  #H) * %+#, # -.4/00. Don't miss the train! Everyone's favorite #1
engine, Thomas the Tank Engine, welcomes friends “All Aboard” as he steams
across the nation visiting more than 45 heritage railroads in the US and Canada
as part of the Day Out with Thomas 2008: The Great Discovery Tour presented by
HIT Entertainment and sponsored by The LEGO Group. This fun-filled event offers
preschoolers and their families the opportunity to take a ride on a 15-ton replica
of 1 & 1% ) " %, star of the Thomas & Friends™ series, on PBS KIDS®
and PBS KIDS Sprout™, and featfures a variety of Thomas & Friends-themed
entertainment. Each year the tour grows, fraveling to new destinations, adding
new activities and welcoming new visitors. Rolling out of the station for its 13th
consecutive year, the tour begins in March and is expected to welcome more
than one million passengers at approximately 300 event days through December
2008.

Additionally, throughout the year, as Thomas chugs into each town, he will be
enlisting the help of his friends on a brand-new adventure - his journey to the
National Toy Hall of Fame®. By signing a petition at any of the 2008 Day Out with
Thomas Events, fans can help Thomas make fracks to this foy Mecca. The
National Toy Hall of Fame, at the Strong National Museum of Play®, in Rochester,
NY, recognizes toys that have achieved Icon Status, having enjoyed popularity
over mulfiple generations. The Toy Hall of Fame also looks for toys that foster
learning, creativity, and discovery through play.

During the Day Out with Thomas 2008: The Great Discovery Tour, children will be
provided with a “Great Discovery Tour Map,” that guides them through the
various event activities. At the last stop, each child will receive a free gift.
Activities include:



e A meet & greetwith ¢ 21 $ & Conftroller of the Railway on the
Island of Sodor

e Performancesby + 1% , 3%#™ (select locations). In a 20-minute, sing-
along performance, Bob the Builder asks for aspiring Can-Do Crew
members to help him build a shed for Thomas to sleep in while he’s visiting

the railroad.

e Photo opportunities with Fifi of international television sensation, " 3
1% (% ™ (select locations)

e Alarge 4825 "1 $ 1% ) " % (selectlocations)

e Thomas & Friends $ * 6 featuring LEGO bricks, hands-on

arts and crafts activities, coloring sheets, temporary tattoos and
engineering certificates
Storytelling, video viewing and live music

e A variety of activities that reflect the local flavor of each stop!

Tickets are available for this event by calling toll-free 866.468.7630 or logging
onto www.ticketweb.com/thomas. For general information or to find a Day Out
With Thomas 2008: The Great Discovery Tour event near you, please visit
www.thomasandfriends.com.
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Thomas & Friends invites children to enter a world of imagination through the tracks of a
train and the words of a story. Thomas the Tank Engine was created by a father for his
son more than 60 years ago. Today, families in more than 145 countries enjoy fun and
adventure with their engine friends while experiencing timeless life lessons of discovery,
friendship and cooperation. Thomas & Friends is making tracks to great destinations on
PBS KIDS®, PBS KIDS SproutsM and with downloadable episodes available through iTunes.
For more information about the world of Thomas the Tank Engine and his friends, please
visit www.thomasandfriends.com.
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HIT Entertainment, owned by private equity investment group Apax Partners, is one of the
world's leading independent children's entertainment producers and rights-owners. HIT's
portfolio includes properties, such as Barney™, Bob the Builder™, Thomas & Friends™,
Pingu™, Fireman Sam™, Angelina Ballerina™ and Rainbow Magic™. HIT represents Fifi
and the Flowertots™ in North America and Japan and acts as a worldwide
representative for The Jim Henson Company’s library of classic family brands and as
representative for The Wiggles® in the UK. HIT also owns the Guinness World Records™
publishing and television property. Launched in 1989, HIT's lines of business span television
and video production (including studios in the US and the UK), publishing, consumer
products licensing and live events. With a catalogue of more than 1,500 hours of young
children's programming, HIT sells its shows fo more than 240 countries worldwide, in more
than 45 different languages and has operations in the UK, US, Canada, Hong Kong and
Japan. In 2005, the Company joined Comcast Corporation, PBS and Sesame Workshop
to launch PBS KIDS Sprouts™, a 24-hour digital cable channel and VOD service for
preschoolers. In 2007, HIT and Chellomedia, the European contfent division of Liberty
Global, Inc and its subsidiary ChelloZone, announced a joint venture fo launch and
distribute JimJam, an international preschool TV channel (excludes the US, UK and
China). For more information, visit www.hitentertainment.com.
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FOR MORE INFORMATION CONTACT:

Nicole Tubman \ Dan Klores Communications

T: 212-981-5135 \ nicole_tubman@dkcnews.com
Antoinette Romeo \ Dan Klores Communications

T: 212 -981-5154 \ antoinette romeo@dkcnews.com




